
 

Belmont Tourism Authority 

Client: Belmont offers a picturesque setting complete with historical homes, shopping, year-long 
activities for visitors with a variety of interests, and arts, all while experiencing small town charm. This 
quaint town offers a great sense of community and a welcome feel to visitors. Home of the world-
renowned Daniel Stowe Botanical Garden (DSBG), there are many other sites to visit that are 
acclaimed by the National Register. The Hampton Inn has a growing occupancy rate, which allows a 
wonderful place for visitors to stay to experience the sights of Belmont. Only 15 miles away from 
Uptown Charlotte, visitors can enjoy the big city amenities, but stay comfortable with the small town 
charm.  

Objective: Employing emotional and intellectual branding techniques to increase awareness with both 
local and regional audiences, Lyerly Agency worked with Belmont to create a brand-rich, quality-driven 
and impressive message and to develop strategic solutions that are fitting for both short- and long-term 
use.  

Solution: To reflect the garden and the small-town charm, a tagline was created with the unique 
message, “Where Southern Charm Blossoms”. Along with a colorful logo depicting a flower in bloom, 
this brand reflects the distinct personality of the Belmont area. A video is a big draw for travelers when 
researching a place to visit, LA worked to develop a video news release to be shared via YouTube and 
other social media outlets. This video covers the local restaurants, shops, summer activities and DSBG. 
Lyerly also designed a brochure to feature all of the great amenities of the area including downtown, 
Daniel Stowe Botanical Garden and historical buildings. The brochures are distributed through N.C. rest 
stops and other tourist-friendly places. Continuing activities include a targeted public relations 
campaign to build awareness and increase visitors. By combining traditional marketing techniques 
along with website development and online advertising the Hampton Inn occupancy rate has become a 
steady 80% while the hotel industry average is 45.1%. 


